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Because than ever. We have
learned to be more techy and meet, if only with the mobile
phone, more often with family and friends.

For the that have nourished
us up to the small hours, which are always comforting.

For the and the new opportunities: the bigger
the challenge, the more enthusiasm and desire.

Because and better prepared for the
future.

Because in 2020 we finished building our han-
ded over the first homes of and

and started raising

Because we live in a wonderful
land where the sun always shines and the quality of life is
really splendid.

For our new development in Campoamor.
Because we want to keep on

For all we have been through.. we just can
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Architect. Technical Department of Urbincasa

Maric Jesus Saonz

Talent, creativity and
a great eagerness are
some of the distinctive

traits defining our
workmate Maria
Jesus Sanz, a young

architect who arrived at
Urbincasa practically by

chance, “as a signal”,

just as she admits. After

almost two years with
us, we can say that
working with her is a
real pleasure.

IGNACIO, CARMEN, FERNANDO, DOMINGO, MIGUEL ANGEL..

HAVE BEEN MY REAL MENTORS, IT'S A REAL PLEASURE
WORKING WITH ALL OF THEM!

What do you like most about your job?

Without a doubt, taking part in the design of
the customer’s dream house. It ‘s my passion!
The personalization of the home is always a
challenge for the architect. We must bear in
mind that we are building a person’s home,

so there are many factors to have in mind.
Within each one’s peculiarities, style, habits and
preferences, my job consists of adapting to their
demands so that, if possible, their project turns
into a reality. The key is knowing how to connect
with their vision in order to develop it in the best
possible way.

Seascape, Los Flamencos, Seagardens,
Cajal 29, Jaloque... You are involved in all
the projects of Urbincasa. What would you
highlight when tackling each one of them?

It's surprising the passion and time that is
devoted to every work. The design, location...
are taken care to the maximum to offer the
customers the best views and all the amenities
nearby. We work with highly prestigious
architecture offices, giving our vision and
experience to their designs. We study thoroughly
every architectural project, the drawings,
materials to be used.. even the name with
which we are going to “baptise” the building..
everything to provide the development with its
own identity, unique, where the customers can
enjoy their lifestyle in a home where we, as part
involved in the project, would also love to live.

You have also had the opportunity to learn a
lot at the construction site level. Tell us about
this experience.

Yes. The work on the site is essential to see that
the construction is being executed properly. In

this regard | have much to thank my teammates:

Ignacio, Carmen, Fernando, Domingo, Miguel
Angel.. They have been my real mentors. It's a
real pleasure working with all of them!

Writers always talk about the “blank page
challenge”. In your case, with a profession that
is also very creative, how do you deal with this
“handicap”?

For me it isn't a handicap, just the opposite.

It's a white canvas where | can see a million
possibilities. | always carry with me my
notebook, where | usually express all the ideas
that come to my mind. A creative process

that | try to apply in my everyday life, when

it comes to working in the reforms and other
interventions requested by the customer for the
personalization of their home.

YOU CAN
READ
THE FULL
INTERVIEW
HERE

s,

(s
| have a
passion for
participating
in the design
of our
customer’s
dream home.

Once we know about your job, we want to know you better:

In your home you are never short of... Chocolate! If they are Lindt bonbons, way

better, coffee and milk.

And regarding music, what do you like? I listen to all kinds of music, rock, flamenco...
Depending on the day I'm having, | opt for one style or another.

Your home always smells like...Black amber. In air freshener, candles, sticks... | love

that scent.

One of your favourite books is... “The Boy in the Striped Pyjamas”. | was captivated
by the way it focuses the story from the child’s perspective.

A film? Lots of! | am a real cinephile and keen on series as well. lIt’s impossible to

name only one!

And what about defining you in one sentence? “Dream and follow your dreams”



https://urbincasa.es/blog/2021/01/me-apasiona-participar-en-el-diseno-de-la-casa-de-los-suenos-de-nuestros-clientes/
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2021, a norizon full of projects
and new dreams to fulfil

T

EDIFICIO CENTRUM IN ALICANTE. SAMARKANDA WORKS WERE COMPLETED IN SUMMER 2020.

We currently have more
than 500 home up and
running in construction
phase in Alicante,
Benidorm, Cartagena and
La Manga del Mar Menor,
and we will soon start a
new residential complex in
Campoamor: Seagardens
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! THE CONSTRUCTION OF THE FIRST

PHASE OF LOS FLAMENCOS FINISHED
IN DECEMBER 2020.

The construction sector

Is facing new challenges:
sustainability, innovation,
home automation.. And in
Urbincasa we are ready to
face them with guarantees
R RETITVT thanks to our experience

b . - and the value of or our
' o team.
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SEASCAPE RESORT. CONSTRUCTION PROGRESS IN 2020.
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THE FIRST PHASE OF SEASCAPE RESORT IS ALREADY COMPLETED.

The energy saving

Is in the conception
and design of all
the homes projected
by Urbincasa.

THE PENTHOUSES AND VILLAS OF SEASCAPE RESORT ENJOY
INCREDIBLE VIEWS OF THE BENIDORM SKYLINE.
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We are lucky to count on great
professionals of the sector: Michel, Maria,
John, Alejandro, Guerrich, Monika... are
some of our trusted agents whose effort,
commitment and dedication are rewarded
by giving them a full spa voucher. Thanks
for collaborating with us!

SEASCAPE

- RESORT ——
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If it's winter and you live in

Sweden, youd better come to

the Mediterranean warmth, and

if it happens to be in one of our
homes, so much the better. This is

the thought of our friend Birgitta,
who sent us this photograph from her
amazing terrace in Noray, one of our
residential developments in San Juan
Beach, where she happily settled her
second home. A real pleasure to
enjoy these views!
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Estefania wanted to share with us one of the most exciting moments of her life: using for the first time her flat in Samarkanda. From Urbincasa we
wish her much happiness in her new home.

One of our numerous working meetings
and the thing is that, with a lot of homes
yet to be handed over, planning is

essential.

At Christmas we were not able to get
together to celebrate our now traditional
meeting for the Secret Santa. No problem!
Because we arranged a virtual gathering
with the whole team of Urbincasa. A
record video calll Thanks to you all for
being there :-)
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In Urbincasa we cannot miss a good breakfast
with the Three Kings Cake. “Our king” Juan
Pedro, of IT, doing the honours and in an excellent
company with some of the Administration girls:
Paqui, Merche, Manoli... Ah, and the two Martas,

/|

the new office girls”!

From Marketing to the
Managing Team, the whole
Urbincasa team keeps their
commitment to offer the
best experience to our
customers, so that they
can enjoy their new lifestyle
in their new homes and an
incomparable scenario: our
Mediterranean Seal

FRANCISCO CERVANTES, CEO OF URBINCASA JAVIER CABALLERO, DATA ANALYST MARKETING DEPARTMENT
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SEAGARDENS

eosy<tenm of your dreams

ne architecture
Of The senses

Seagardens has landscaped areas to walk and
sunbathe, a great outdoor swimming-pool, gym,
indoor climatised pool, chill out area...

Seagardens homes are perfectly soundproof And
regarding the finishes, we have also combined
design, exclusivity and technology, choosing first
brand materials to offer a dream home.

Seagardens has 2 and 3-bedroom homes with
wide terraces, homes with private gardens and
terraced penthouses with private solarium and
jacuzzi. All of them enjoying sea views.

RESIDENCIAL SEAGARDENS
IS AN EXCLUSIVE NEW BUILD
RESIDENTIAL COMPLEX

IN CAMPOAMOR, WHOSE
DESIGN AND EXQUISITE
AESTHETIC LINE WILL DRAW
A NEW HORIZON ALL OVER
THE MEDITERRANEAN
COAST.

Avant-garde design, qualities, technology
and innovation. In Urbincasa we are
working in full performance in the project,
whose launch will be this spring, to offer our
customers an exclusive home in Campoamor
with the most beautiful horizon in the
background: the Mediterranean.




SMART HOMES o

OO

WE ARE IN PROCESS
Q S | | Q r Q m OF COMPLETING THE
. CONSTRUCTION OF EDIFICIO
. CAJAL, A NEW BUILDING IN
T CARTAGENA, IN THE HEART
S l | S Q OF THE CITY EXPANSION
_ 9 DISTRICT, WHICH MEANS

. - A STEP FURTHER IN THE
CONSTRUCTION OF MODERN,
l | m SMART, BUT ABOVE ALL,
— EFFICIENT HOMES

Sustainability is one of the principles that mark the design of the new constructions of the developer
company from Cartagena. In this case, the flats insulation has been cared for in order to foster energy saving, with this aim,
they have been provided with what is known as Exterior Insulation Finishing System (EIFS). It is a system which reduces the energy
loss and makes the most of the facades performance by means of temperature control. In this sense, a research by the Higher
Technical School of Education of the Polytechnic University of Madrid estimates a 57% decrease of energy loss.

Besides, we have incorporated what is known as a ventilated facade, a construction system of exterior cladding consisting of an
inner sheet, an insulating layer, an air chamber and a non-watertight outer sheet. This ‘enveloping mattress’ fosters insulation and
favours ventilation which prevents the heat accumulation. In addition to this, the exterior joinery is made of PVC, a material much
more insulating than aluminum, determinants that improve the building envelope significantly.

On the other hand, the production of Domestic Hot Water (DHW) is by means of solar panels with a small support of the Gas
community boiler.

Better ventilated homes

These days, when ventilation has become an essential step to keep the homes sterilized, Cajal’s flats have a regulating device
which allows the continuous inlet flow of air through an access from the window casing and its extraction through a community
ventilation system installed on the roof of the building. We get the air out through the wet rooms of the house. This way, a constant
and permanent renovation of air is produced. In addition to the environmental commitment, in Urbincasa we are connected with
the future and the advantages that new technologies bring.

On this premise, we have provided Cajal flats with smart equipment that will make the resident’s daily life much easier. We are talking
about the smart assistant Google Nest Hub. It is a home control panel with multiple functions that offers a myriad of possibilities
such as controlling remotely the home temperature, handling illumination, listening to the best Spotify playlists and it can also be
used as a storage device and frame for the best digital photographs.

With the voice or touch control on the screen of this device, you can perform a great number of very useful actions at home. For
some of them the other devices need to be compatible, for some others it is also necessary to be subscribers, such as Youtube
Music, Spotify or Netflix.

A building with the name of Cajal had to leave a testimony of recognition to the Spanish Nobel Prize of Medicine, Santiago
Ramon y Cajal, and on the side facade, this quote of the Spanish researcher has been written “Every man can be, if they are
determined, sculptor of their own brain”.

VIVIENDAS SMART

CAJAL2G9

VIDA INTELIGENTE

IN URBINCASA WE ARE
CONNECTED TO THE FUTURE
AND THE ADVANTAGES THAT

NEW TECHNOLOGY BRING

Ignacio Paredes
PROJECT MANAGER

“We have taken care of the flats
insulation to foster energy saving,

providing the building with an exterior
insulation system which reduces the
energy loss and makes use of the facades
performance by means of temperature
control”.
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Centrum,
witness of
Allcante’s
LvVINg Nistory

“WE AIM AT BEING RESPECTFUL WITH

THE HISTORY OF THOSE AREAS WHERE

Modernity and tradition can go hand in hand in our Centrum Building, thanks to an
intiative that we started months ago to restore the columns that gave access to an old
flour factory from the 19th century of the Street Arzobispo Loaces, in Alicante, which look
nowadays perfectly restored, in the access of our exclusive residential complex.

Initiative to preserve the city heritage

These columns are the last vestige of the industrial architecture of the city’s expansion
district. Located scarcely 200 metres from the marina of Alicante, they were at risk of
disappearing once the construction of Centrum had begun.

“They were not classified as protected elements or had any purpose assigned by
Alicante’s Council’, reminds Francisco Cervantes, Urbincasa General Manage, so the
initiative was soon taken for their restoration and subsequent incorporation to the project.

In fact, it is not the first time that Urbincasa takes this kind of decisions and these
measures, and the point is, in Francisco Cervantes’ words, “we aim at being respectful
with the history of those areas where we build”.

A building that makes you fall in love at first sight

Centrum, whose construction is about to finish, is a building conceived to impress and
win your heart in the centre of Alicante, which outstands because of its modern design,
boutique, and for having enviable common leisure areas, all the facilities of living in the
heart of the city and the wonderful climate and good atmosphere of the Mediterranean.
Such was the case that the development had a great reception and the 100% of the
flats were sold as soon as they were launched for sale.

THESE COLUMNS,
RESTORED THANKS

TO THE INITIATIVE

OF URBINCASA, ARE
THE LAST VESTIGE

OF THE INDUSTRIAL
ARCHITECTURE OF THE
EXPANSION DISTRICT
OF THE CITY OF
ALICANTE
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A GOOD DIGITAL MARKETING STRATEGY WILL

. HELP US, TO GET OUR GOALS, IMPOSSIBLE IN THE

el PAST, BUT NOWADAYS IN A VERY EASY WAY AND

40.000 PTS. F
(1 - WITH A MUCH CHEAPER COST/IMPACT.

A LOS BEN

BEL ESTADO.EXI

DE PAGOS REAL

0% 0E coNTRIE In 1987 | was in the recently created Marketing Department of the company
URBAMA. Licor 43, in Agastia street of Madrid, carrying out one of my entrusted tasks. It

was no other than programming with the advertising company Ricardo Pérez y
Asociados (author of the campaigns slogans of “El que sabe SABA” and “Loren-
zo Lamas, el Rey de las camas’, among others, that will only be remembered
by people of my age), responsible for the marketing account of Licor 43, the
TV campaigns of the flagship product of the then Diego Zamora SA. The spots
that were made for the advertising campaigns could only be broadcasted in
TVEl and TVE2, and always from 9 in the evening because, as they had more
than 20° of alcohol, the Law didn't allow other time zones. Those days, one of
the best programmes was “123 responda otra vez”’, that will also be remembe-
red by the most “elderly” of the place.

VIS ENUS~GLS TUSAMEN |

Our spot was broadcasted there, as we knew that it was the THE ONLY AUDIENCE

most watched show on TV. Well, we were told so. The truth DATA THAT THE
is that there were no more channels, although soon Antenad  pURCHASING CENTER
3 and Tele 5 would appear (1990). GAVE US WAS BASED

How Mmuch s s paser

When the visits to the toilet were our audience meters CONSUMPTION.

/
We \/e Back then, the only audience data that the purchasing cen-

ter gave us was based on the water consumption. Indeed, oddly enough the

C hQ mg e d audience meters didn’t exist and the only way to know how much audience we

missed during the programmes breaks was by the increase of water consump-

T h L f tion due to the necessary visits to the toilet. Incredible!
e p e Q p e Q | also remember Mr. Emilio Restoy Godoy, when he called me on Monday first
: ' thing in the morning to let me know, always politely: - “Mr. Ignacio (this way
mQ r ket Lng to addressing me always seemed very elegant on his part as | was very young
’ then), there is an advertisement programmed at 23:35 and it hasn’t been

broadcasted”- No doubt, Mr. Emilio was our best system to control that the TV
didn’t deceive us and the media plan was fulfilled to the letter.

It's true that many years have passed since then and many things have chan-
ged but when it comes to marketing the metamorphosis has been radical.
Apart from the fact that television, the “king of the media”, as we called it
then (we'll have time to speck about it in another article), isn't what it was, new
methods to reach our target audience have appeared, more direct, versatile,
efficient, cheap and, above all, measurable.

Nacho Lara

) | mean digital marketing. It is a formidable tool to have an impact with our
Marketing Manager

advertising message on a very specific audience, with a very low cost and,
above all, knowing all the time how many people have seen us. Besides, we
can change an advert in less than 5 minutes, address it to a very different au-
dience and modify the strategy almost in real time. It's funny, in the year 1987
changing the hour of a spot, the TV channel, programme or even the version,
was practically a sin that conveyed an extremely high cost.

But digital marketing also allows us to know our audience better, grasp their
interests, curiosities and desires. A good digital marketing strategy will help us,
without a doubt, to get our goals, impossible in the past, but nowadays in a
very easy way and with a much cheaper cost/impact.

In Urbincasa we've been doing it for a long time and with good results. We
must bear in mind that a great part of the buyers of our homes are foreigners,
so we need to reach them with motivating messages wherever they are. And
the only way to do it is thanks to these new tools, which allow us to motivate
the potential buyer before our competitors and convince them.

Things have changed, way too much!!
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The Expat City Ranking, one of the world’s most
extensive researches about living and working
abroad, positions Alicante among the world’s best
ten cities to live.

Quality of life, climate, amenities, easy access to
medical attention... are some of the determining
elements that make our country one of the foreigner’s
favourite destinations to live after the coronavirus. As
it is reflected in numerous surveys as the one by the
consultants Knight Frank, which positions our country
as the second favourite destination (over France,
Australia, Canada, Switzerland or United States) by

those who want to settle abroad after the pandemic.

And a privileged land as ours, bathed by the
Mediterranean Sea and where the sun shines 320 days a
year and the average temperature reaches 19°C, may well

be the world’s best place to live.

In Urbincasa we can say that we are devoted to “import” citizens from all over
the world to our Region. They are citizens that choose the Spanish southeast
not only to retire and enjoy for the rest of their lives in a unigue environment, but
also there are more and more working families, with jobs of a high technological
character and who develop most part of their activity from home (investment
analysts, graduates specialized in Big Data, graduates in digital marketing,
design engineers..). Known as “digital nomads”, these professionals move to live
in our area providing population and wealth while breaking with the seasonal
nature of the coastal areas.

IN URBINCASA WE NOT ONLY WORK TO BUILD THE BEST

HOME FOR OUR CUSTOMERS, BUT ALSO TO PROTECT THE
PROFITABILITY OF THEIR INVESTMENT AS WE CHOOSE THE BEST
AND MOST DEMANDED LOCATIONS ON THE MEDITERRANEAN
COAST.
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